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Organon Teknika - NucliSens EasyQ

New Masters of Photoshop Volume 2

Year:  2001 
Employer:  Hunterskil Howard 
Type:	 	 3D	/	After	Effects	Animation 
 
HIV Testing wasn’t easy at the turn of the century. Until Organon Teknika 
presented the NucliSens EasyQ - a machine that allowed multiple people to 
be tested at the same time and the result was known way faster than be-
fore! So this process that could feel like a maze to patients was now sliced 
through the middle by this new machine. 
 
The 3D animation was launched at an event in Brazil after which is was 
shown globally to promote the NucliSens EasyQ. This was actually my very 
first	project	in	After	Effects.	Various	3D	renders	were	combined	to	one	
animation	in	After	Effects.

Year:  2004 
Publisher:  Apress / friends of ED 
Type:  Author 
 
In this book by friends of ED 14 designers are asked to tell how they use 
Adobe Photoshop and then give a tutorial which can be followed in a step 
by step process by the readers. As I had already worked at friends of ED as 
technical reviewer and cover designer - I guess I was a logical choice to be 
the	author	of	the	first	chapter	of	this	book. 
 
I had already co-authored a book on Adobe Premiere and would work on 
a total of more than 100 books for Apress / friends of ED - but this book 
holds a special place in my heart.
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Philips Medical - Interactive Presentations

Studio 100 - PC and Nintendo Games

Year:  2004 / 2005 
Employer:  Hunterskil Howard / Freelance 
Type:  Concept / Animation / Visual Design / Development 
 
During my time at Hunterskil Howard I’ve worked on various interactive 
presentations for Philips Medical. After my time at Hunterskil Howard I 
continued to do so as a freelancer, most notably working on an interactive 
CD-ROM for their latest ElectroPhysiology Lab. 
 
In the CD-ROM doctors and hospital employees can walk through a 3D 
environment and observe how the Lab works. The Lab is fully interactive, 
so they can test the tools themselves. 

Year:  2009-2011 
Employer:  thePharmacy 
Type:  PC CD-ROM Games / Nintendo DS Games 
 
I’ve worked on various games for Studio 100. I’ve been highly involved in 
the House Anubis games as well as K3, Mega Mindy and other titles. 
 
For the House Anubis games I co-authored the story, designed the inter-
faces, art directed the Nintendo DS game, created the booklets and more. 
For Mega Mindy I was the principal designer of the levels of the game and 
created the booklets. 
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Leolux - Pallone Limited Edition

McDonald’s - McJuniorclub

Year:  2011 
Employer:  thePharmacy 
Type:	 	 Configurator 
 
For	Leolux	I	designed	the	campaign	website	with	configurator	for	it’s	25th	
anniversary of the Pallone chair. Limited editions of the chair were made 
available for the anniversary - but the visitor of the campaign website 
could also create his or her own chair. 
 
The visitor could create their own Pallone and enter a competition to  
actually receive their own designed chair. 

Year:  2011 
Employer:  thePharmacy 
Type:  Experience Website 
 
For McDonald’s I had worked on McJuniorclub for a couple of years when 
they asked us to create a new version of the website - a highly interactive 
website which would provide quite the experience. 
 
I worked on the concept of the new website as an Art Director and created 
the main interface for the mini city we created. At every location kids could 
explore	and	find	material	from	the	Happy	Meal	topic. 
 
I have worked on various games for McDonald’s campaigns, such as Shrek, 
How To Train Your Dragon, Looney Tunes and more.
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KIA - 360 interaction

DAF - New XF Campaign Website

Year:  2011 
Employer:  Red Hot Minute 
Type:  3D rigging / lighting 
 
When working at Red Hot Minute I suggested we should use 3D models 
to showcase the cars. With the right lighting we can make the models look 
very realistic and make them more interactive. 
 
Our	first	tests	were	360	rotations	of	the	models.	A	visitor	can	give	the	
model a swirl and look at the car from all angles. The models were 
purchased from a KIA fan who modelled the cars into detail. I was respon-
sible for the rigging (so it rotates nicely) and the lighting.

Year:  2012 
Employer:  Mirabeau 
Type:  Campaign Website 
 
Campaign website for the new DAF XF truck. Combining target audiences 
on	a	single-page	campaign	website.	Both	drivers	and	fleet	owners	can	look	
at	the	benefits,	for	both	of	them.	There	are	no	secrets,	this	truck	is	the	best	
for both worlds.  
 
The one-page website combines several interactive elements, such as a 
dealer	locator,	truck	configurator	and	lots	of	visual	material!	Lots	of	social	
content	to	share	and	originally	the	different	audiences	could	request	a	
test-drive	for	the	other.	So	the	drivers	could	request	one	for	the	fleet	
owner and the other way around. 
 
Featured with an interview on Frankwatching and nominated for a DIA 
back in 2013.
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APG - Online Pension Funds

PPG Coatings - Histor / Sigma / Rambo / Bondex

Year:  2012 
Employer:  Mirabeau 
Type:  Website portal 
 
APG	MijnFonds	is	a	customer	portal	where	participants	can	easily	see	and	
manage their pension. The digital environment is the central point in the 
APG pension fund mix. I was involved in the early stages of the webdesign, 
working on the blue APG design and one sub-brand. 
 

Year:  2013 
Employer:  Evident 
Type:  4 branded websites with a design system 
 
Whilst we were approached by PPG Coatings to redesign the Histor 
website I was totally into this new thing called Design Systems. So I was 
talking	about	the	benefits	to	PPG	Coatings.	One	thing	led	to	another	and	
soon we were building 4 brand websites with one source, a single system 
supporting the 4 websites. 
 
For	this	project	I	started	out	by	setting	Design	Principles	after	which	we	
prioritized the components for the various websites. Within months the 
websites of Histor, Sigma, Rambo and Bondex were delivered. Still very 
proud of this achievement.
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Heineken - Club Website

HNBM - Jheronimus Bosch Campaign

Year:  2013 
Employer:  Freelance 
Type:  Concept, Art Direction, Visual Design 
 
Sometimes	I	just	work	on	some	designs	just	to	keep	myself	sharp	and	push	
the boundaries. This is an example of free work for Heineken. Heineken 
introduced	the	club	bottle	back	in	2013	-	a	bottle	that	would	look	different
in the dark club scene. 
 
So	I	created	this	webdesign	where	a	visitor	can	turn	the	clublights	on/off	
and the website would change accordingly. For the design I pushed myself 
to think outside of the usual boxes.

Year:	 	 2016 
Employer:  Insiders 
Type:  Concept, art director, design of campaign website 
 
In	2016	Jheronimus	Bosch	was	coming	home	to	‘s-Hertogenbosch.	The	
NoordBrabants Museum hosted the biggest exposition on Jheronimus 
Bosch	ever.	I	was	involved	from	the	concept	to	the	final	version	of	the	
website. 
 
The goal was to inspire people with the work of Jheronimus Bosch and 
make sure they bought tickets to the exhibition. The museum had to stay 
open longer to make sure as many people as possible could come and look 
at the art. 
 
This	project	still	makes	me	very	proud.	Obviously	I	was	invited	to	come	and	
see	the	exhibition	too	and	it	was	just	amazing	to	participate	and	see	the	
real art of Jheronimus Bosch.
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Henders & Hazel - Webdesign

New Heroes - Webdesign

Year:  2017 
Employer:  Have A Nice Day 
Type:  Webdesign 
 
Pitch	for	Henders	&	Hazel	and	Xooon.	I	made	a	translation	of	the	offline	
lookbook by Henders & Hazel to an online environment. I added slight 
touches of UX- and Visual Design - showing hints of what will and won’t 
translate well to the online environment.  
 
I	then	spent	a	few	days	at	the	main	office	of	Habufa	(owner	of	Henders	&	
Hazel and Xooon) in order to talk to their people and really understand the 
brand and its purpose. That was incorporated into the visual design. We 
won this pitch and I am still very proud we did.

Year:  2017 
Employer:  Have A Nice Day 
Type:  Webdesign 
 
New Heroes Basketball was looking for a new, fresh website. I created a 
design using their red ribbon to tie all the information together. So the red 
ribbon actually started at the top of the page and all other design was built 
up around it. 
 
I	used	purple	backgrounds	with	motion	effects	and	red	fire/smoke	to	show	
just	how	on	fire	the	team	was.	In	the	design	I	also	played	with	depth	by	
placing content before or behind the players.
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Nike - Interactive Wall

Unilever - Pukka Herbs

IKEA - 3D prints

Unilever - Lipton AR Filter

KLM - Interface of 2040

Daimler - Design System

Capgemini

Year:  2017 
Type:  Innovative interactive wall 
 
At Nike data is vital. A team of specialists produced an impressive Excel 
document every Wednesday - which was looked at by no-one. Because, 
you know, Excel. I concepted, art directed and designed an Interactive Wall 
Experience for Nike which visualized the data and made it interactive.

Year:  2019 
Type:  Webdesign-in-a-week 
 
Pukka is a tea brand of Unilever. I was asked to create the visual design of 
their new website on the Adobe Platform. I sat down with the UX Designer 
and together we sketched the pages - which I then designed for desktop 
and mobile within a week!

Year:  2018 
Type:  3D model for pricing 
 
Did you know that many people steal the cards that show where a product 
can	be	found?	Idean	was	testing	different	options	to	make	sure	people	
wouldn’t steal the price/location cards anymore. As a screen was being 
used at one point it needed a case to protect the screen. I 3D modelled the 
case, which we then 3D-printed.

Year:  2020 
Type:  AR Campaign Website and Filter 
 
For Lipton I created the concept for a campaign website that used  
Augmented	Reality	as	an	interaction	with	the	audience.	The	filter	would	
also	be	made	available	for	Instagram.	In	the	end	the	project	was	cancelled	
because Unilever cancelled all Facebook promotions.

Year:  2020 
Type:  Interface of the future 
 
The planning of planes at KLM is quite the process - it is impressive to 
say the least. To inspire KLM we were asked to create the interface of the 
future. How would voice and AI change the interface? I was responsible 
for the concept, art direction and visual design of the interface of the 
future.

Year:  2020 
Type:  Design System Expert 
 
Daimler was building a design system for Fleetboard, a tool that allows you 
to	see	all	data	of	your	truck	fleet.	I	joined	the	team	as	a	Design	System	 
Expert, showing the design teams how to organize it - document it and 
build it. Due to corona I have spent 7 months working in an amazing team 
that I actually never got to meet...

Since	2016	I	am	working	for	design	agencies	which	are	part	of	Capgemini.	That	means	I	am	not	allowed	to	show	you	any	visuals	of	my	
projects,	because	Capgemini	works	with	Non	Disclosure	Agreements	(NDA’s).	Obviously	I	am	also	very	proud	of	the	work	done	there,	so	
here are some highlights - without the images (contact me for a personal viewing).
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Excerpt

This document really only show a few glimpses of my work. I have worked 
on	more	than	1000	projects	throughout	my	career	so	far	and	every	project	
comes with a nice story. Because I didn’t want to overwhelm you (and in 
some cases am not allowed to show material publicly) I’ve tried to show 
some of the highlights of my career. 
 
Be sure to visit www.cornevandooren.com for more information and a 
detailed résumé. 
 
Thanks	for	reading	and	do	get	in	touch	to	start	out	journey	together!
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